
1/18th
(Vertical)
9 picas, 6 points
wide
32 picas, 4 points
high

4 cm wide
13.6 cm high

1.583" wide
5.389" high

$185 +G.S.T.
per insertion

1/18th
(Horizontal)

20 picas wide
15 picas, 8 points

high

8.4 cm wide
6.6 cm high

3.333" wide
2.61" high

$185 +G.S.T.
per insertion

1/9th
(Vertical)
20 picas wide
32 picas, 4 points
high

8.4 cm wide
13.6 cm high

3.333" wide
5.389" high

$350 +G.S.T.
per insertion

1/9th
(Horizontal)

41 picas wide
15 picas, 8 points

high

17.3 cm wide
6.6 cm high

6.8125" wide
2.61" high

$350 +G.S.T.
per insertion

1/12th
(Vertical)
20 picas wide
24 picas high

8.4 cm wide
10.2 cm high

3.333" wide
4.0" high

$265 +G.S.T.
per insertion

1/12th
(Horizontal)
30 picas, 6 points

wide
15 picas, 8 points

high

12.9 cm wide
6.6 cm high

5.083" wide
2.61" high

$265 +G.S.T.
per insertion

1/6th
(Horizontal)
41 picas wide
24 picas high

17.3 cm wide
10.2 cm high

6.8125" wide
4" high

$525 +G.S.T.
per insertion

1/6th
(Square)

30 picas, 6 points
wide

32 picas, 4 points
high

12.9 cm wide
13.6 cm high

5.083" wide
5.389" high

$525 +G.S.T.
per insertion

SPECIAL
CATEGORY:

SPECIAL
CATEGORY:

Calendar Page Ad
Premium space at bottom of pull-out
centre calendars.
Only 12 available per issue, offered
first to incumbent advertisers. New
clients may have to join a waiting
list to qualify for a future issue.

$215 +G.S.T. per insertion

9 picas, 6 points wide by
15 picas, 8 points high
4 cm wide by 6.6 cm high

1.583" wide by 2.61" high

Restaurant
Directory Ad

Specially priced space on page 7
(back of pull-out calendar pages).
Only food service institutions are

eligible to advertise in the
Restaurant Directory.

$65 +G.S.T. per insertion
9 picas, 6 points wide by

15 picas, 8 points high
4 cm wide; 6.6 cm high

1.583" wide by 2.61" high

The ByTowne Guide
Advertising Rate Card

In effect for all issues of 2010; all terms and conditions on pages 2 & 3
325 Rideau St. 789-F·I·L·M
Office: (613) 789-4600
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ADMISSION PRICESADMISSION PRICES

Non-Member . . . . . . . . . . . . $9.00
ByTowne Member (with card)* . . $6.00
Senior (age 65 & over, with I.D.) . . . . . . $6.00
Youth (age 17 & under, with I.D.) . . . . . . $6.00

*A Membership costs $10,00 for 12 months.
See “Becoming A Member” at right.

BECOMING A MEMBERBECOMING A MEMBER
Membership (12 months). . . . . . $10.00

Becoming a Member is easy! Anytime you’re coming to a
movie, just ask for a Membership and a ticket to the film.
You’ll be charged $16 ($10. plus $6.00 Member’s price for
that night’s film) and you’ll receive your Membership Card

right away. Keep it with you. It’s valid for 12 full months and
entitles you to the Member’s price whenever you present it

(except for certain special events and benefit shows).325 Rideau St. (between King Edward & Nelson) INFO: 789-F·I·L·M

OUR ADVERTISERS MAKE THIS PUBLICATION POSSIBLE ~ PLEASE SUPPORT THEM WITH YOUR PURCHASING POWER! THANKS!
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an advertising
featurerestaurant directoryrestaurant directory

Many of these restaurants offer coffee & desserts
to accompany your post-cinema conversation!

An ad this size in the

Restaurant Directory

costs only

$65.00*

and reaches 60,000

movie goers each

issue.

* Price does not include G.S.T.

That was a poor excuse [in your last
Suggestions column] for refusing to
give a discount to people who bring
their own coffee cup!

We've been told that our responses in this
column often seem prickly and unreasonable. You’re
not the only patron to think that our reasons (some
call them excuses) for not implementing a
suggestion are inadequate. We understand your point
and will endeavour to come up with better excuses in
the future. Meanwhile, we’re happy to report that our
‘excuse’ for not serving Fair Trade coffee last issue
brought us lots of help from readers, and we’re now
serving Fair Trade java.

It would be nice if you could serve
healthy, edible food at the snack
counter alongside the usual junk food.

Absolutely, that would be great. The customer
would have more choice, and we’d probably increase
sales. It’s a win-win situation. Sadly, more selection at
the concession stand means more storage space,
definitely more refrigeration space, in some cases
more freezer space, and possibly more appliances,
sinks & work surfaces for preparation of some items.
Not to mention the extra display space needed to offer
these items to the customer. We just don’t have any
extra space. And if we had more space in this column,
we’d give you one or two more excuses.

Change the seating layout from the
gradual pitch to something steeper,
please, like the stadium seating at other
cinemas.

Stadium seating has been a big improvement in
cinema design, employing more elevation per row so
that patrons can easily see over the heads of the
people in front of them. It’s a good idea for just
about any public auditorium, as long as you think of
it when you’re designing the room. Our excuse for
not having stadium seating is that the cinema was
built fifty-seven years too soon. Locations of

doorways and aisles, overall ceiling height (or
excavation depth), wheelchair access, and the need
for an unobstructed path for the projector’s beam
from booth to screen are among the issues which
make retrofitting stadium seats into an existing
cinema very tricky and extremely costly. The 1947
architects did, however, give us a stadium-like
design in the balcony. For an improved pitch and
better sight lines, try a seat up there next time you
visit.

Could you please standardize your
show times? Why not always start the
first show at 7:00, the second at 9:00?
I realize that some films run more than
two hours, so it would be necessary to
start some of the later shows after 9:00
pm, but if the first show is always at
7:00 and the second is always at 9:00 or
later, people will avoid missing the first
few minutes of a movie when they
neglected to read your schedule as
carefully as they should have done.

We know that the start times often look bizarre,
but there is a method behind the madness, honest.
Our goal is to start our last show early enough to
allow patrons to get home at a decent hour, but not
start the earlier shows so soon that people can’t
make it to the cinema after work. (Because work isn’t
a factor for most people on Sundays, we start even
earlier, which seems to be quite popular with
audiences.) Because movie running times are wildly
different (neither 80 minutes nor 180 minutes is
uncommon), tinkering with start times trumps the
advantages of standardization. That’s the only excuse
we have, but we think it’s a really good one.

Here’s what
we think of
Your
Suggestions:

IF YOU HAVE SUGGESTIONS OR WOULD LIKE TO RATE OUR EXCUSES, DROP A NOTE IN THE SUGGESTION
BOX, MAIL IT TO 325 RIDEAU ST., OTTAWA K1N 5Y4, OR E-MAIL US AT barry@bytowne.ca

To Book Space, e-mail

bruce@bytowne.ca

or call Bruce White

at 613-789-4600
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(613) 789-4600
email: bruce@bytowne.ca

� The ByTowne Guide
The ByTowne Cinema self-publishes the ByTowne Guide once every two months. The publication is a

comprehensive listing of every film that will play at the cinema during those two months, complete with lots
of pictures, reviews and other interesting commentary.

The ByTowne Guide is not intended to be a profit-generating publication. We price our advertising at low
rates which reflect our costs of printing, layout and distribution only. This ensures that the ByTowne Guide
remains one of the best advertising values in Ottawa.

� Circulation
Every issue of the ByTowne Guide has a minimum print run of 54,000 copies. About 3,000 are mailed to

ByTowne Members, and the balance are circulated around the city to about 250 locations. The strength of our
circulation is primarily in downtown Ottawa.

All copies of the ByTowne Guide are picked up by readers who actively want a ByTowne Guide; none are
simply dropped on doorsteps or sent out via unaddressed bulk mailings.

� Readership
Circulation of the ByTowne Guide is not audited. Common sense tells us that the majority of readers are

customers of the ByTowne, and movie fans in general. The variety of films shown at the ByTowne embraces
virtually every demographic, but the one thing that all ByTowne patrons have in common is their willingness
to leave the house and enjoy an evening out.

We know the Guide works: the ByTowne Cinema entertains about 3,000 people per week, even though
many of the cinema’s presentations are not advertised anywhere other than the ByTowne Guide.

� Deadlines
Each issue of the ByTowne Guide covers two months of film presentations: January & February, March

and April, etc. The ByTowne Guide is completed and ‘on the street’ about a week prior to the first day of its
programming period (June 22nd or 23rd for July/August, for example).

Deadlines for advertising in the issues of 2010 are as follows:

ISSUE DATE RESERVE CAMERA READY
SPACE BY ART DUE

January/February 2010 . . . . . . Nov. 26............... Dec. 3
March/April 2010 . . . . . . . . . . . Jan. 26 .............. Feb. 2
May/June 2010 . . . . . . . . . . . . Mar. 25 ............... Apr. 1
July/August 2010 . . . . . . . . . . May. 27............... Jun. 3
September/October 2010 . . . . July. 29 .............. Aug. 5
November/December 2010 . . Sept. 30 ............... Oct. 7

To Book Space, e-mail

bruce@bytowne.ca

or call Bruce White

at 613-789-4600



� How To Save Money
There is only one discount available for multiple insertions in the ByTowne Guide: Advertisers who pay in

advance for five consecutive insertions of an ad receive the 6th ad free.

� Billing and Payment
First-time advertisers must pay in advance for the first insertion; payment should arrive at the ByTowne by

the same date as the deadline for camera ready artwork (see chart on previous page).
Subsequent ads will be billed to the advertiser on a Net 30 Day basis. Advertising will be suspended if an

account is in arrears.

� Sizes and Prices
All available sizes are shown on the accompanying page, with prices and dimensions of the space

indicated.
Prices are for the space only; preparing the ad is the responsibility of the advertiser (see ‘Technical

Requirements’, below).

� Reaching Us
Bruce White (bruce@bytowne.ca) keeps track of all the ad bookings, and can answer your questions about

the technical aspects, too. I prefer e-mail, but if you want to reach me by phone, try during our business
hours, Monday to Friday from 11:00 am to 6:00 pm.

Telephone: (613) 789-4600 Fax: (613) 789-3456
E-mail: bruce@bytowne.ca
Address (mail and deliveries): 325 Rideau St., Ottawa K1N 5Y4

� Technical Requirements
Finished ads must be prepared to the dimensions given and submitted as electronic files. We prefer Quark

XPress documents (our current version is 7.2), with images and fonts included, but happily accept Illustrator
files (we’re working with CS4; don’t forget to convert your fonts to outlines). If you use other design
software, save the ad to an image file (.tif, .jpg or .eps) at a resolution of 400dpi or higher. E-mail Bruce
White at bruce@bytowne.ca if you or your designer has any questions.

PDF: We do NOT accept .pdf documents for final production. Please convert your .pdf files to 400 dpi
image files. Thanks.

All ads and supporting images must be black & white or grayscale only. Electronic ads may be e-mailed to
bruce@bytowne.ca or may be copied to Zip disks or CDs and delivered to the cinema (see below).
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To Book Space, e-mail

bruce@bytowne.ca

or call Bruce White

at 613-789-4600


